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The 2nd Annual Chowderfest
It’s no April fool’s joke! The 2nd Annual Chowderfest in 

Marietta is scheduled for Saturday April 1st, from 11:00 a.m until 
3:00 p.m. Ed Lincoln Jr. and co-owners of the Railroad House, 
Joey Bowden and Freddy States, have teamed-up 
again to raise money for the Lancaster County 
SPCA, FoodStock Lancaster, and the Marietta 
Market. Last year’s event sold out with over 
350 attendees through the door and this year 
they have raised the attendance and stakes.

“Last year was such an incredible 
turnout of support from all aspects; we 
raised nearly four thousand dollars in that 
short time span. We ran out of space, and 
some restaurants ran out of their chowder, 
so this year we pushed back the date to 
utilize the whole property on the corner of 
Front and Perry streets, stated Mr. Lincoln.

“It’s very simple to get tickets” said Joey Bowden. 
“You can either stop by the Railroad House during hours 
of operation and purchase them for $10 each, or log on to 
Event Brite website and get them there. There will possibly 
be tickets the day of the event, but don’t count on it. Get them 
early so you don’t miss out on one of the biggest events of 
the year in Marietta.”

Chowderfest is a competition between restaurants to 
provide the best soup, chowder, or bisque to be sampled and 
judged by 1) the public 2) a group of select non-competing 
chefs and restauranteurs from out of the area and 3) by 
representatives of the corporate sponsors for their individual 
awards. Red Roof Inn, CGA Law Firm and Stewart-Tate are the 
three corporate sponsors thus far, and will each present their 
own picks at the end of the day.

Chowderfest attendees will each receive a ballot card with 
all the competitors’ names and a scale of 1-10. The attendees 
will stroll about the premises and sample / judge the chowder, 
soup, or bisque. Upon completion, they will turn in the ballot 

card and the tally will be added up. Last year Shank’s Tavern 
narrowly won the Popular Vote over the Railroad House, with 
the Judges Pick going to Nick’s Bistro and The Red Roof Inn 

award going to the Railroad House. This year the 
Chowderfest will have some new blood, but 

unfortunately a couple from last year had prior 
commitments and could not be involved.
This year the competitors include but are 
not limited to: Bron’s Deli • Nick’s Bistro 
• Café Capriccio Marietta • John Wright 
Inn • The Bull’s Head • McCleary’s Pub  
• Lancaster Dispensing Company • The 
Railroad House • The Black Gryphon • Pig 

Iron Brewery • Bube’s Brewery • Springhouse 
Brewery • The Garlic Poet • The Horse Inn

The competition should be HOT, as well as 
music by the Towson Steele Solution and a few 

guest artists.  Also on hand will be caricature artist 
Louis Welsh from Gettysburg and a silent auction for the 
benefit. Drink features and great food will be available for the 
event’s duration and afterward. Should you have any questions 
or would like to volunteer or donate a silent auction item, 
please contact Ed Lincoln, Jr. at Chowderfest16@gmail.com.

Marietta Restoration Associates 
would like to say 

Thank You! to 

New Jersey Shell Casting Corp. 
for casting keys to  

the Union Meeting House.
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BUSINESS SPOTLIGHT: CHIQUES ROCK OUTFITTERS
Written by Trisha Ries 
There is a local Pioneer floating around these parts. Here is 

tale of a man often seen by the river, who is strong as an ox and 
adorned in overalls.  I’m talking about Marty Cox, of course, the 
man who is a jack of all trades and co-founder of Chiques Rock 
Outfitters.  

What was your inspiration behind Chiques Rock Outfitters?
“An economic downturn in the trucking industry forced me into 

a layoff after moving to Louisville, Kentucky for Yellow Freight. 
Ms. Tibbens and I took up kayaking the summer of ‘08, she on the 
Susquehanna, and myself down South.

I moved back, we purchased five 
canoes, six kayaks, and the necessary 
insurance and started Chiques Rock 
Outfitters.”

You currently run out of two locations, 
are there any plans to expand your 
locations?  Has there been any progress 
with your GoFundme?

“We purchased the property on Furnace 
Road when it was finally decided by the 
powers that be to break ground on the 
Northwest Lancaster County River Trail. 
Since the trail bisects the property, and us being an outfitter, it 
was just a perfect fit.

The earliest deed on the property was discovered to be 1721. 
We are constantly researching the place and it’s historic relevance 
to the industry that once adorned the banks of the Susquehanna. 
The house is from right around that time. We figured that there 
were wood framed structures prior to the stone house that still 
stands today.

The place was about a month from falling in when we bought 
it. The GoFundme page was started to help offset the cost of the 
repairs that are needed to restore it as our home and preserve the 
history that once was.”

Is there something that you offer at one location vs the other?  
What else do you offer outside of rentals for the river (canoes, 
kayaks, etc.)?

“We are steadily growing into a full service outfitter like the 
ones at Jim Thorpe, Pennsylvania, and along the rivers in West 

Virginia. We rent and shuttle kayaks and canoes, we rent bicycles 
for the trail, and we have climbing available through an adventure 
company called Valley To Summit, LLC. With the completion of the 
trail to Columbia, we can now offer package deals such as: climb 
for 4 hours, have a hearty campfire lunch, kayak to Columbia River 
Park, and bike back to the Base Camp. All in one day.”

I know that you come across a lot of wildlife along the river, 
what is the craziest/coolest thing that you have experienced on 
the river?

“The River Otters have to be my favorite. That and the many 
eagle sightings that we have year round.”

You’re quite involved within the 
community, what groups do you currently 
work with?

“We work with a lot of scouting groups 
and groups from the area universities. We 
are also big fans of PA Rivertownes.”

It’s never too early to be thinking ahead, 
and wishing for warmer weather. Does 
Chiques Rock Outfitters have anything 
new and exciting planned for the spring?

“A new collaboration with the kind folks 
at Cycle Works in Wrightsville will allow 

us to put better quality bicycles into the operation. We are also 
going to be running as many package deals as we can. Let’s face 
it, the less gasoline that we have to use in the way of shuttling 
people and boats, the better off we are as a society. We are totally 
looking at some cross country ski rentals and the opening of our 
general store on the Furnace Road premises.”

I know that you also run Uber in the city, do you ever sleep?  
What is your favorite thing to do when you have a minute to 
yourself?

“When the income stream slows down from boating, biking, 
and climbing, the bills keep coming, thus the Uber. That and 
whatever else I can find to do. I also like to hunt waterfowl on 
this magnificent resource that graces us to the west. Someday we 
would like to begin guiding waterfowl hunts, as well.”

If you are a river rat or just looking to have an experience of 
a lifetime, look no further. Chiques Rock Outfitters has your back, 
and so do the awesome people that work there. Thanks, Marty!

Great theatre not only entertains, it pushes boundaries and 
provokes thought.

Next to Normal may not have Hamilton’s name recognition; 
however, it easily ranks as one of the greatest musicals of 
this century. Provocative and funny, topical and 
emotionally stirring, it’s the musical art form at 
its best. Lancaster area theatregoers now have 
a fantastic opportunity to see the 2010 Pulitzer 
Prize Winner for Drama in a powerful, yet intimate, 
production at The Susquehanna Stage Co.

What makes Next to Normal consequential is its 
approachability and depth. We all probably know 
a family like the Goodmans, an attractive, middle 
class, nuclear family living in the suburbs. There’s 
the father, Dan (Adam Deiner), and high-school 
aged children Gabe (Nik Olsen) and Natalie (Sylvia 

Garner) who are struggling to take care of their mother, Diana 
(Julia Howey). While she may seem “normal” upon first glance, 
Diana’s battle is not with her kids or husband, career or life 
choices; it’s with mental illness, specifically bipolar disorder.

Mental illness is not an easy topic to musicalize, 
and yet Next to Normal triumphs in its storytelling 
in a way that few musicals do. The credit goes to 
Brian Yorkey’s stirring lyrics and poignant book 
and Tom Kitt’s frenetic rock-based score.

Directed by Artistic Director Jim Johnson with 
musical direction from Pat Enos and Sharon Boyer, 
the cast also features Sheldon Merkel and Asher 
Johnson.

Tickets are $22.00/reserved seating and 
available online at www.susquehannastageco.
com or by calling the theatre at 426-1277.

“Next To Normal” Playing at the  
Susquehanna Stage Company April 7-15



3



4

Written by Trisha Ries

It is that time of the year where Front Street is littered with 
lads and lassies adorning various shades of green. No, they 
aren’t looking to become one with Mother Nature nor wish an 
early spring. I am talking of course of Saint Patrick’s Day, and 
folks in Marietta take St. Patrick’s Day seriously. 

Unless you were born underneath a blarney stone, you 
should be familiar with the Apostle of Ireland. St. Patrick’s Day 
is celebrated March 17th universally on the proposed date of 
Saint Patrick’s death. While celebrated heavily as a religious 
holiday in Ireland, there are many traditions that have endured 
time that celebrate the Irish heritage. The heritage may not be 
in your blood, but everyone is Irish on Saint Patrick’s Day. 

If you have never enjoyed Saint Patrick’s Day on Front Street, 
than you are in for a real treat. We’re lucky enough to have four 
incredible establishments that are pulling out all of the stops 
to make St. Patty’s weekend one to remember. 

Pig Iron Brewing Company is not only 
serving up delicious pints of their 
specially brewed red ale, but you can also 
get traditional corn beef and cabbage, 

bangers and mash, and finish it off with a 
delicious sweet, from our favorite local sweet,  Jeanie Dickel.

The fun doesn’t stop there! Enjoy Wolf Moon Revival on 
Friday, March 17th at Pig Iron - a Lancaster three-piece rock 
band that specializes in songs that you forgot you liked. Trust 
me when I say, Mark is fantastic. The day after St. Patrick’s Day, 
you can enjoy the acoustic stylings of Rhoads & Vogel. You may 
recognize Jim Rhoads as the drummer for Screaming Daisies or 
from his one-man band karaoke show. Jim has partnered with 
local singer Chris Vogel; creating the perfect cherry on top of 
an already awesome sundae. 

You cannot officially celebrate St. Patrick’s Day without 
stopping in at Marietta’s favorite Irish Pub, McCleary’s. Enjoy 

traditional Irish 
dishes like corned 
beef and cabbage, 
Guinness stew in 
bread bowls, or start 
your celebration 
with a $7 car bomb.

Never one 
to disappoint, 
McCleary’s really 
pulled out all of 
the stops for St. 
Patrick’s Day this 
year. Not one, not 
two, but three 
days of delightful 
e n t e r t a i n m e n t ! 
Starting March 
17th, the Sporting 
Hill Ramblers 
will kick off the 

festivities. The Sporting Hill Ramblers are a 
Lancaster-based four-piece band consisting 
of Dave Malone on Bouzouki, acoustic guitar 
& vocals; Doug Riley on mandolin, acoustic 
guitar & vocals; John Eshelman on electric 
bass guitar with back-up vocals; and Jeff 
Coleman on accordion, acoustic guitar, 
mandolin and other instruments as well. 

Focusing on traditional Irish music, you can always expect to 
hear some phenomenal covers, too. 

On March 18th Salt Hill will bring the energy up to 11 with 
their Celtic Rock stylings that will be sure to leave you wanting 
more.  These Central Pennsylvania veterans really know how to 
liven up a room. 

Last but not least the talented dancers from B*Dazzled will 
be show casing their Irish dance team, “Oh! Gills” on March 
19th. Taking a more modern twist on traditional Irish dancing, 
these girls are a true sight to be seen. 

Just down a few blocks, stop into the Rail 
Road House / Perry St Cellar where one of our 
favorite employees, Edward Lincoln, will be 
smiling as some of the most unique draft and 
bottled beers in town get poured!

Finally, Shank’s will be opening at 7:00 a.m. on 
St. Patrick’s Day with an Irish breakfast platter 
featuring eggs, Irish sausage, corned beef hash, 
and baked oatmeal with a whiskey sauce. St. 
Patrick’s Day favorite, “Fire in the Glen” will kick 
off the music celebrations at 9:00 a.m., with 
bagpipes throughout the day.  More Irish music 

will kick off at 6:00 p.m. with Amanda Wells & Friends. Guinness, 
and other awesome Irish brews will be on tap alongside menu 
specials like bangers & mash, cottage pie and Guinness stew. 

So, come to Front Street and celebrate Saint Patrick’s Day 
with all your Marietta favorites!

“here’s to me, and here’s to you. And here’s  
to love and laughter.  I’ll be true as long as you.  

And not one moment after.”
Happy St. Patrick’s Day everyone!

Marietta is the Pot of Gold at the End of the Rainbow 
for St. Patrick’s Day Celebrations
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The Donegal Fish and Conservation Association, in 
cooperation with the Donegal Experiential Education Program, 
will be holding its 52nd annual Spring Outdoor Show and 
Pork BBQ on Saturday March 18th, 2017 from 11:00 a.m. to 
3:00 p.m. in the new Donegal High School lobby located 
on 1025 Koser Rd, Mount Joy, PA. Club member 
Harvey Schademan will again be cooking up the BBQ. 
Advance tickets for the BBQ are being sold for $10, but 
a limited supply of meals and individual sandwiches 
will be available at the show.

The show will feature exhibits from area sporting goods 
stores, fly tyers, rod and tackle makers, kayakers, angling guides, 
trappers, bowyers, conservation groups, and the Pennsylvania 

Fish and Boat Commission. Throughout the show, there will be 
seminars on fishing for catfish on the Susquehanna River, kayak 

angling, and fly fishing for trout.

All proceeds from the show will go towards continuing 
restoration work on the Donegal Creek, supporting the 
club’s cooperative nursery, the annual kid’s fishing derby 
held later in the spring, and two school fly tying clubs.

For any questions concerning the show, or for information 
on setting up a display, call Brian Cunningham at (717) 413-

7454, or email: bc.fly.fishing@hotmail.com. You can also visit 
us on the web at donegalfish.com, or on Facebook under the 
group name Donegal Fish and Conservation Association.

Donegal Fish and Conservation Association  
Outdoor Show to be Held on March 18th

Written by Rick Washburn
If you look up at the sky along the Susquehanna River, you 

may sight an eagle soaring gracefully high in the sky. It’s quite 
a thrill to see the symbol of American freedom, the great Bald 
Eagle, flying overhead.

This article however, is not about our national bird, but about 
another soaring feathered creature.  The Turkey Vulture. I like 
to think of them as the not-so-great Marietta Eagle. They really 
seem to like the riverfront in Marietta. Any time you want to see 
one, just drive down Front Street.  You will find anywhere from 
one to fifty roosting in the trees or on the power lines along 
the railroad tracks. I have seen them flying in numbers of one 
hundred or more. 

These extremely ugly birds with extremely vile habits, have 

become as big a problem to Marietta residents as 
geese are on a golf course. They roost in the trees 
and leave droppings and constantly regurgitate a 
mess.  I’m sure that’s a mess the residents really 
look forward to stepping in.

Controlling the Turkey Vultures is a real 
problem. Like the Bald Eagle, the Marietta Eagle 
is protected. You can’t hunt them, trap them or 
relocate them. So, what do you do?

A town in New Jersey came up with an idea - that 
if you hang artificial “dead birds” upside down in the 
trees, they will avoid the area. It seems they don’t 
like to nest near dead things. Go figure. I didn’t find 
any information about how it worked, but some of 
our residents have decided to try it.

I decided to take a look at these “dead birds” in 
the trees. Sure enough, if you look in some of the trees along 
Front Street, you will see the birds hanging upside down from 
the branches. These appear to me made of plastic or some other 
man made material. I understand that real dead birds are quite 
expensive. 

I doubt that anyone has seen any results as yet. They started 
fairly late in the season. Marietta Eagles do migrate south in 
the winter months. Hopefully, the bird-hangers will see some 
positive results next summer.

I wish our residents luck in their effort to repel these offensive 
creatures. If the dead bird decoys they’re using don’t work, they 
might want to try the rubber chicken. The old comic mainstay 
might work, and it is probably a lot cheaper.

What To Do About Those Pesky “Marietta Eagles”?
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Marietta will soon be home to a one 
of a kind museum. The Vaccine Farm 
is establishing a national museum 
and resource center addressing the 
history of vaccines. No such institution 
exists in the country. The Vaccine 
Farm will serve a wide, general 
audience of those seeking historical 
and educational resources to broaden 
their understanding of the field of 
vaccines. The unique nature of this 
project has drawn collaboration from 
The Smithsonian Institution, National 
Institutes of Health, National Museum 
of Health and Medicine, College of Physicians of Philadelphia 
and other influential groups.

Medical Revolution in the Rivertown
It should come as no surprise the Vaccine Farm will be housed 
in Marietta. Marietta is rich in history in its contribution to 
the medical and pharmaceutical industries. Most notably, the 
Borough is the birthplace of commercial production of the 
smallpox vaccine. Dr. H.M. Alexander, a physician in Marietta, 
founded the Lancaster County Vaccine Farm in 1882. Being 
a river town, the Borough is an ideal location for distribution 
of medical supplies. In addition to the smallpox vaccine, Dr. 
Alexander produced medications for rabies and diphtheria. 
His “Vaccine Farm” exhibited products at the World Columbian 
Exposition in Chicago in 1893, and was awarded with a special 

commendation. Dr. Alexander found a 
world-wide market for the high-quality 
vaccines and antitoxins his company 
created, and for a time, out-produced 
all others. The Lancaster County 
Vaccine Farms changed the world of 
commercially produced vaccines. 

Much like today, the medical field was 
constantly changing and advancing 
during the turn of the century. Changes 
in legislation required Dr. Alexander 
to hire a state licensed veterinarian to 
oversee the welfare and treatment of 

the livestock used in producing the vaccines and medications. 
Dr. Alexander hired Dr. Samuel H. Gilliland, V.M.D. to fill this 
role. Dr. Gilliland would later marry Dr. Alexander’s daughter 
and was instrumental in continuing Dr. Alexander’s legacy and 
pharmaceutical business in Marietta. Gilliland Laboratories 
purchased the Vaccine Farm site in 1922.  Upon being acquired 
by American Home Products, Gilliland Laboratories ended 
operations in 1943. 

Advancements, mergers, and acquisitions didn’t end Marietta’s 
vital contributions to the medical field. Wyeth Laboratories 
continued operations in the Borough. The Marietta laboratory 
site was central to vaccine production for U.S. Military 
Service during World War II. Additionally, Wyeth was one of 
only five laboratories selected to produce Polio vaccines for 
the National Foundation for Infantile 

A Novel Museum in a Historic Town

Continued on page 11
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There’s an exciting initiative underway in Marietta that is 
laying essential groundwork for effective strategic planning 
here in our little river town!

The goal of a Borough-sponsored project, funded, in part, 
through the Lancaster County Conservancy’s Susquehanna 
Riverlands grant program, is to find out the best ways to 
leverage the Northwest Trail as an asset for building a stronger 
community and economy. It is important to get as many 
stakeholders as possible to weigh in on their personal wishes 
for the community in order to build a shared vision for Marietta.

Part of the effort - led by the Our Marietta Planning Team - 
is devoted to three separate surveys: one for trail-users, one 
for business owners, and one for residents. What are Marietta’s 
most pressing needs and goals – both for our residents and the 
increasing flow of visitors on the trail and in town? The Planning 
Team has been working diligently under the guidance of three 
consultants seasoned in community-building and survey 
development: Rebecca Denlinger, Pamela Coleman, and Ben 
Craddock.  A website /blog that will facilitate communication 
between all stakeholders, and advisers on the county and state 
level, is currently under construction and can be accessed at 
www.ourmarietta.com.

Trail-users Surveys 
The plan calls for trail surveys to be done seasonally throughout 
2017 beginning in late February.

Resident Survey
The Planning Team will be personally distributing a Resident 
Survey to all Borough residents in Spring, 2017. The survey 
will also be online for access by residents. This survey seeks to 
understand what the residents of Marietta want and what they 
will support in terms of community and economic development.

Business Owner Survey
The planning team will be sending (via mail and/or email, 
where possible) a business owner survey to all Marietta 
Borough based businesses in Spring 2017. The surveys are 
intended to gather basic information about the business, as 
well as the type of support borough businesses are interested 
in to allow them to grow and prosper. The surveys will also 
look to understand how (and/or if) Borough businesses are 
leveraging the growing heritage and eco-tourism of the region.

Marietta Borough Community Organizations
Our Marietta will be holding small group discussions with 
community based organizations active in Marietta. By 
understanding the goals and objectives – as well as planned 

projects and programming – of each organization, the 
committee intends to build a database of community initiatives 
that will allow for information sharing and collective resource 
development.

Marietta Borough Business Owners  
Focus Group Meetings
Building on the earlier work of the surveys, Our Marietta 
will hold focus group meetings with local business owners. 
The committee will seek to understand the needs of local 
businesses as well as the types of new businesses that the 
community could look to encourage to locate in Marietta with 
an eye to both residents and trail users.

Community Building Activity
Our Marietta will hold a community-wide event to engage 
residents in an activity to get them to look at the Borough from 
different perspectives. Participation by residents of all ages, 
employees, business owners, visitors will be necessary. After 
a focused walk about town, the groups will gather to discuss 
their thoughts and impressions. From this discussion the 
committee will determine what the participants aspire for the 
future of Marietta in terms of living, working, raising families, 
and improving their community. This event is tentatively 
scheduled for June 11 with a rain date of June 25.

Check www.ourmarietta.com periodically for announcements 
and updates.

The final product of all these efforts is to create a grass-roots 
inspired strategic plan to guide Marietta Borough Council and 
its community partners in their efforts to improve the quality 
of life for residents, the visitor experience for trail users, and 
the business climate throughout the Borough! 

Our Marietta - Planning Our Future Together
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Paralysis. Marietta produced 150,000 doses of Polio vaccine, 
ultimately saving countless lives. Wyeth continued to be a 
pharmaceutical powerhouse in Marietta until ultimately being 
acquired by Pfizer in 2009. 

Forging the Past with the Present
The Vaccine Farm Museum intends to preserve Marietta’s rich 
history and showcase the vital role the community played in 
eradicating disease domestically and internationally.  Currently, 
with support from Merck and the Eater Family Foundation, 
the Museum is undertaking a project to capture and archive 
first-person testimonials describing the impact the industry 
had within the community of Marietta.  The oral histories will 
become the basis for documentaries to be used for education 

and public presentations. Upon completion of the project, a 
public presentation will occur.  
The Vaccine Farm is working with Don Mitchell of Eye Line 
Productions, LLC to complete the oral histories project. Mr. 
Mitchell has numerous credits for his directing and producing 
work in television and film. Most recently he directed and 
co-executive produced an award winning, feature-length 
documentary, “Hilleman- A Perilous Quest to Save the World’s 
Children”, a scientific biography about the life of renowned 
microbiologist Maurice Hilleman. 
Until a site is found for the permanent facility, the Vaccine 
Farm will continue to catalog resources and build support for 
this important project. 
For more information, please contact Katie Walsh,  
717-394-0739 ext. 210 or kwalsh@lchra.com.

Continued from page 7
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Marietta Restoration Assoc. 
Holding T-Shirt Sale to 

Fund Clock Improvements
MRA is holding a t-shirt sale to raise 

money for the purchase of an automated 
clock winder for our town clock, located 
in Old Town Hall. The clock is currently 
being wound manually once a week by 
volunteers, the automated clock winder will replace the need for 
volunteers to undergo this laborious and time-consuming process.  
The bell & clock have 
been a part of Marietta 
for over 150 years and 
are seen as a symbol of 
our iconic river town.  

T-shirts are $25 each 
and are available in S, 
M, L, XL, XXL, & XXXL.  
Only 144 of these shirts 
were printed and will 
be a commemoration of 
this future achievement.  

To order or for info, 
please contact Rebecca 
Carroll at rebeccacarroll@ 
turkeyhill.com.  

Look for our stand 
on Marietta Day!
Thank you for 
your support!
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